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Book of Tens: Ten Who Made Their Mark in 2009

TIM ARMSTRONG
CEO, AOL

RUPERT MURDOCH
CHAIRMAN-CEO, NEWS CORP.

JOHN MCGARRY
CEO, MCGARRYBOWEN

At 69, John McGarry has
already had a legendary run
in the agency business, but
he’s not even close to done.
The longtime Y&R exec —
envied for his knack for striking up relationships
with the créme de la creme of the marketing world
BOB LUTZ — left in 2002 to hang his own shingle, and took a
VICE CHAIRMAN, GENERAL MOTORS | gleywy of clients with him. He's since run one of the
most successful Big Apple ad shops, McGarryBowen.
In 2007, it opened in Chicago, and this year, it sold
the agency to Japan-based ad giant Dentsu. This
year marked the agency’s best year yet; founding
client Verizon returned for the uber-successful
launch of Droid, and the shop snagged more work
from Kraft and Pfizer's most popular brand, Viagra.

JOHN MCGARRY
CEO, MCGARRYBOWEN

BRIAN ROBERTS
CHAIRMAN-CEO, COMCAST CORP.

LORNE MICHAELS
EXECUTIVE PRODUCER, NBC’S “SATURDAY NIGHT LIVE"

SARAH ARMSTRONG
DIRECTOR-WORLDWIDE MEDIA AND COMMUNICATIONS OPERATIONS, COCA-COLA

ROGER EATON
PRESIDENT-CHIEF CONCEPT OFFICER, KFC

JEFF BEWKES
CEO, TIME WARNER

MEGAN COLLIGAN AND JOSH GREENSTEIN
CO-PRESIDENTS OF MARKETING, PARAMOUNT PICTURES
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